After an embarrassing loss to the
Cougars of Simcoe County last
weekend, the Hawks came into
Tuesday night’s game with some-
thing on their chest. Having
been Rained out a week ago and
taking full advantage of the 10
day lay off, Newmarket sent
Nathan Robinson (pictured right)
(0-0, 5.40 ERA) to the mound
with the intention of him picking
up where he left off. To recap
last game, the Hawks were held
to one run and although pitching
and defense were for the most
part flawless, tonight was time
for the PAYBACK! Nate threw
the ball very well and managed
to somehow have the Cougar
batters flip the bats around and
parade back to the bench look-
ing VERY disappointed. Throw-
ing 4 strong innings Nate was in
line for his first win of the sea-
son. Offensively, the Hawks
came out of the gate strong with
a run in the first and 6 more in
the second thanks to some solid
coaching at first base by Neal
Baker (0-0, 0.00 ERA)

In a related story, a young man
known simply as “NEW MATT”
joined the Hawks family Tuesday
night and will be competing for
the catching job this season.
New Matt came out of the gates
quickly throwing a runner out at
second by close to 8 feet. “Matt
just tossed an asprin down to
second that seemed to gain
speed on the way there!” ex-

Cougar Hunt Successful...

“Honestly, the boys would have
scored 5 runs going up there
with raw spaghetti in their hands
and horse blinders on their
eyes” Said long time fan Bill Lun-
ney. Bill also added he was dis-
appointed in the season record
so far but was impressed with
the overall beauty of the women
in the stands. Looking like the
cougar pitching was fresh out of
the womb, they were more
interested in seeing the “Merry-
go-round” Twirl around the
bases than they were of throw-
ing strikes. All in all the Hawks
plated 17 runs and pitched their
way to a 3 hit, game. Rick James,
(aka Brent Heslip) came on for
the elusive “hold” in the 5th
inning and Neal Baker closed it
out in place of the injured Mark
West. John

Suomi (above)

“New Matt”’ Makes Debut...

plained an excited, yet depressed
John Suomi. “I had time to tie
my shoe, wink at a fan and pluck
my eyebrows before | applied
the tag” he added. New Matt
comes to Newmarket from
Aurora, he played at a junior
college in Maryland before he
failed out and is now looking for
work in the graffiti removal pro-
gram for underdeveloped. A

welcome edition to the family
and a good guy to have on the
bench, New Matt looks right at
home behind the dish. If he ever
gets a pitch to hit, we will see if

he can swing it!

Schedule May 2006

Game Re-
sult
May 9th L
Leaside 83
May [0th L
Thornhill 8-2
May [4th L
Simcoe County 7-1
May 23rd w
Simcoe County 17-1
May 25th L
Leaside 4-3
May 30th
Oshawa

Hawk Droppings:
Lunney to be paid!!!
Contract set for
$200.00 per game
played.

Adidas comes through

with Shoe Sponsorship
Steinberg pays $5.00
for sunglasses

West is back...faces 3
batters and strikes em
all out

Chan’s decision loom-
ing...TTE looking for
residents???
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HAWKS HOT CORNER

Home games 7:30PM
Tuesday nights. For
more team information,
player photos, stats and
electronic versions of this
and past newsletters go
to:
“newmarkethawks.com”

Chan searching for his soul,
refusing to sign Autographs...

Leaside ‘“‘Handed’” another win...

Thursday night in Leaside, the
Hawks came to play and avenge
the loss handed to them on
opening night. Newmarket sent
(photo Right)Ryan Aida (0-1,
10.80 ERA) to the hill in hopes
of a “W” on this sunny May
evening. Ryan was nails, going 4
strong innings and not allowing a
run. The Hawks offence took
flight as we scored runs in the
3rd inning and capitalized on any
and all scoring chances early.
“New Matt” was in charge of the
catching to start the game for
the Hawks and did another spec-
tacular job. Offensively, Trevor
Robinson came through in the
clutch with a hard hit double in

the third inning helping the
Hawks take the lead. Jeff Chan
also snapped out of his slump
smashing a “moonbeam esque
double off the top of the 30 foot
fence in left field. “I felt like |
was going up there with a tele-
phone pole so far this year, even
up to my third at bat | was just
topping everything and nothing
was hitting the sweet spot”
stated Jeff. “Hitting is like sleep-
ing, everyone can do it but just
like hitting, when you have trou-
ble sleeping...you try harder and
harder. Then you are just press-
ing, the next thing you know,
you have been awake for three
days, your eyes hurt and you

Coming up in June...

(Home games in bold)

®  June 3rd @ Peterborough
(DH) 2:00pm

®  June 5th @ East York
7:30pm

e June 6th Thornhill
7:30pm

® June | Ith @ Simcoe
County 6:00pm

®  June 13th East York
7:30pm

®  June I5th @ Martingrove
8:00pm

®  June 18th @ Oshawa
6:00pm

®  June 20th Leaside
7:30pm

®  June 2Ist @ Thornhill
7:30pm

want to kill everybody.” He
added. The Hawks gave up the
lead and eventually found them-
selves down 4-3 in the 8th in-
ning. Closer Mark West came
on to get some work and allow
the offence an opportunity to
catch up in the top of 9. 3 up 3
down and the game was over.
“A good battle but a tough loss.”
was heard as the players were

leaving the hood.

PRS- T LT YIRS

CHANTO MOVE WEST,LEAVEWESTTO LIVE
EAST...With the Indian.

Jeff Chan, long time
Half - Asian and Newmarket
Hawk will be leaving the hawks
family and taking a sabbatical on
the west coast. Jeff grew up
playing for the Hawks as a
youngster and led the team in
most categories including getting
angry at Lem Kim. Leaving after
the 1995 season and heading to
Pepperdine CA on a modeling
scholarship, Jeff returned to the
Hawks and didn’t miss a beat.

Winning “rookie of the year” his
first year back and Hitter of the
year that same year Jeff has
made an impact on this team
that will be remembered for a
long time. Always there to talk,
grunt or hit an opposite field
bomb Jeff is a piece of this
Hawks apple pie that will be
missed. All the memories and all
the times shared will be with us
until he returns for the
“important” tournament. That’s

right, Jeff plans to come back and
represent the team at the On-
tario Elims this August. Jeff, you
will be missed and thought of
often. Take care and as you
know, when you come back you
will be more than welcome to
step right in and make an impact.
All the best and a bit of man love

from the team and fans.




Volume 2 Issue 3

Page 3

Inside Story Headline

This story can fit 150-200 words.

One benefit of using your news-
letter as a promotional tool is
that you can reuse content from
other marketing materials, such
as press releases, market studies,

and reports.

While your main goal of distrib-
uting a newsletter might be to

sell your product or service, the
key to a successful newsletter is

making it useful to your readers.

A great way to add useful con-
tent to your newsletter is to
develop and write your own
articles, or include a calendar of
upcoming events or a special
offer that promotes a new prod-

uct.

You can also research articles or
find “filler” articles by accessing
the World Wide Web. You can
write about a variety of topics
but try to keep your articles

short.

Much of the content you put in
your newsletter can also be used
for your Web site. Microsoft
Publisher offers a simple way to
convert your newsletter to a
Web publication. So, when
you’re finished writing your
newsletter, convert it to a Web

site and post it.

Inside Story Headline

This story can fit 100-150 words.
The subject matter that appears
in newsletters is virtually endless.
You can include stories that
focus on current technologies or
innovations in your field.

You may also want to note busi-
ness or economic trends, or
make predictions for your cus-
tomers or clients.

If the newsletter is distributed
internally, you might comment

upon new procedures or im-
provements to the business.
Sales figures or earnings will
show how your business is
growing.

Some newsletters include a col-
umn that is updated every issue,
for instance, an advice column, a
book review, a letter from the
president, or an editorial. You
can also profile new employees
or top customers or vendors.

Inside Story Headline

This story can fit 75-125 words.
Selecting pictures or graphics is
an important part of adding con-
tent to your newsletter.

Think about your article and ask
yourself if the picture supports
or enhances the message you're
trying to convey. Avoid selecting
images that appear to be out of
context.

Microsoft Publisher includes
thousands of clip art images from

which you can choose and im-
port into your newsletter. There
are also several tools you can
use to draw shapes and symbols.
Once you have chosen an image,
place it close to the article. Be
sure to place the caption of the
image near the image.

Caption describing picture or
graphic.

“To catch the
reader's attention,
place an interesting
sentence or quote
from the story here.”

Caption describing picture or
graphic.
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Primary Business Address This would be a good place to insert a short para-
Your Address Line 2 graph about your organization. It might include the
Your Address Line 3 purpose of the organization, its mission, founding
Your Address Line 4 date, and a brief history. You could also include a
Phone: 555-555-5555 brief list of the types of products, services, or pro-

Fax: 555-555-5555

' - grams your organization offers, the geographic area
Email: xyz@microsoft.com

covered (for example, western U.S. or European
markets), and a profile of the types of customers or

Your business tag line here. members served.

It would also be useful to include a contact name for
a readers who want more information about the or-

n . ganization.
Organization

We're on the Web!
example.microsoft.
com

Back Page Story Headline

This story can fit 175-225 words. dard products or services, you
can include a listing of those

here. You may want to refer
your readers to any other forms
of communication that you've

If your newsletter is folded and
mailed, this story will appear on
the back. So, it’s a good idea to

make it easy to read at a glance. o
created for your organization.

A question and answer session is
a good way to quickly capture
the attention of readers. You can
either compile questions that
you’ve received since the last
edition or you can summarize
some generic questions that are .
frequently asked about your auction.

organization. If space is available, this is a good
place to insert a clip art image or

You can also use this space to
remind readers to mark their
calendars for a regular event,
such as a breakfast meeting for
vendors every third Tuesday of
the month, or a biannual charity

Caption describing picture or
graphic.

A listing of names and titles of .
managers in your organization is some other graphic.
a good way to give your newslet-

ter a personal touch. If your

organization is small, you may

want to list the names of all

employees.

If you have any prices of stan-




